
How Do You Reach Media Outlets to 
Promote Your Novel? 
 

What does it actually take to get a media outlet to cover your novel? This 
question has puzzled authors for years, sparking countless Google 
searches, late-night strategy sessions, and the occasional existential 
crisis. Experienced book publicists know that a compelling pitch can 
make all the difference. For authors partnering with Smith Publicity, a 
New Jersey-based author promotion and book marketing company, 
navigating these waters becomes significantly smoother. But 
understanding how to craft the pitch is where the magic begins. 

It starts with knowing your book inside out. Sure, you’ve written every 
word, but can you explain its essence in a sentence? Not the plot, but 
why it matters. If you’re pitching a sci-fi novel, it isn’t just about aliens 
invading Earth; it might be about how humanity reacts to the unknown 
or the strain it places on human relationships. By framing your book’s 
importance, you’ll make it far more valuable to journalists looking to 
capture an audience. 

Next comes research, and no, not the kind you did in college. This is 
focused, actionable digging. You can’t just send your pitch into the void 
and hope it reaches someone who cares. Find out which journalists, 
bloggers, or media outlets cover books in your genre. Dig into their past 
work. Have they reviewed similar titles before? What did they say about 
them? Tailor your pitch to show that you understand their interests and 
audience. 

You’ve done the research, so now it’s writing time. Your pitch should 
strike a balance between being personal and professional. Think of it as a 
polite knock on a door, not a billboard screaming for attention. It should 
be concise, maybe two or three paragraphs, with an intriguing hook to 
draw them in. The first line is everything. Why should they care? Why 
now? Most of us won’t slow down for a generic ‘here’s my book’ email. 
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But something punchy, like highlighting a cultural conversation your 
book ties into, that will make them pause. 

Timing is your secret weapon here. Media cycles churn faster than a 
caffeinated hamster on a wheel. Pitching at the wrong time is a surefire 
way to get ignored. Plan ahead. If your book deals with summer 
romances but you’re pitching in late August, you’ve already missed the 
boat. Experts advise reaching out months ahead to align with editorial 
calendars. 

After hitting send, prepare for silence. Journalists are busy people, often 
juggling countless pitches each day. Silence doesn’t mean no; it usually 
means they’re drowning in their inbox. Follow-up emails (politely spaced 
out!) can work wonders. Don’t underestimate the power of persistence, 
but respect boundaries. No one loves a spammer. 

The finish line? Getting that glorious email or call saying they’re 
interested. But as much as it feels like the job is done, it isn’t. Be 
prepared for interviews, quotes, and any material they may request. 
Once a media outlet is interested, your job is to keep them engaged. 
Provide what they need, and do it fast. 

Reaching media outlets isn’t a one-size-fits-all process. It’s a puzzle to be 
solved with creativity, research, and solid writing. If this feels 
overwhelming, Smith Publicity can help. Their experts in book publicity 
and author promotion specialize in crafting campaigns that connect 
authors to the right media, amplifying their voice where it matters. Learn 
more about their services today and get started promoting your work. 
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